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As a former teacher at a comedy school, I quickly realized that you just can't teach 
everyone to be funny. Not everyone has the funny gene or that funny spirit inside them. 
So I came up with a way where everyone could benefit from humor. Now, my motto is, "I 
don't teach people how to BE funny, I teach people how to USE funny." With that said, 
here are my best strategies for engaging customers and increasing sales by using 
humor online: 

Online Humor - Creative content is key! What keeps your customers coming back to 
your site or social media pages? What will they do on your pages? Engage your 
customers in a dialogue. Be creative and humorous. There are many ways to do that 
with humor in ways that add value for your customers and make you stand out from the 
crowd. Here are ten of the best ways I found to use humor online: 

- Blogs. Creating a blog is the easiest thing you can do on your personal or company 
website. With a blog, you are able to continuously post anything your heart desires to 
engage with your customers. Your blog can be inside your personal website or your 
company's website, or it can be a stand-alone, outside blog, whichever works best 
for you. It doesn't matter which one you set up, just create one. Since this course is 
about using humor, I suggest posting funny, but relevant content on your blog. Many 
of the strategies I will discuss in this lesson can be posted on your blog. The best 
part about having a blog is that your content doesn't have to be original. As long as 
you credit your source, for example, you can post articles that have already been 
written. Making your job that much easier. 

- Quizzes. These are great for customer interaction. Facebook has many different 
quizzes that you can use for your own social media sites. Quizzes like, "What movie 
character are you?" or "How would you survive in a zombie apocalypse?" These are 
examples of general fun question quizzes. The Red Cross posted a more relevant 
quiz a while back called, "What type of natural disaster would you classify your home 
after a family gathering?" The Red Cross deals with natural disasters so they came 
up with a quiz that was industry-specific and fun to participate in. The key here is to 
make your quiz fun, easy to complete, and shareable.  Men’s Wearhouse did 
something similar when they posted a quiz called, “What shoe are you?”  After 
answering a series of questions, the quiz determined if you were a flip-flop, sandal, 
slipper, dress shoe, etc.  A good site to create fun quizzes is: 
www.landing.playbuzz.com/quizzes 

- Polls. Polls, for the most part, these follow the same rules as quizzes, so again, 
make them fun and easy to participate in.  A good site to create polls 
is:  www.easypolls.net 
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- Top 10 Lists. These are good when it comes to industry-specific subject material. 
For example, GrubHub, a company that delivers restaurant food to your door, had a 
"Top 10 Weirdest Things People Said to our Delivery Drivers" list. I'm sure a lot of 
funny and weird things happen in your industry. Take this opportunity to think about 
them, write them down, and put them into a list. Make it fun! A good site to create top 
10 lists is www.scribbles.com 

- Sweepstakes/Giveaways. Sweepstakes are prize giveaways where the winners 
are chosen by luck. Prizes can range from stickers and t-shirts to houses, cars, and 
enormous cash wins. These can be in the form of, "Like this Photo for Your Chance 
to Win," or "Fill in the Blank for Your Chance to Win," or "Name Our Next 
Product!”  You can choose the funniest entries to win the prize.  Before you start, 
Take into account that some states have their own sweepstakes rules. For example: 
in New York, one must bond prizes valued above $5000.  A good site to create 
sweepstakes is:  www.promosimple.com 

- Crowdsource. If you already have a customer following, why not use them for their 
humor skills? Ask your customers to come up with a funny phrase, slogan, or word 
that best represents a new product you're releasing or just your company in general. 
Or ask your customers for funny photos, jokes, articles, etc. The options are endless 
here. Use your customer's humor to your advantage. 

- Joke of the Day or Week. Either come up with or find a safe joke that is relevant to 
your industry and post it on your social media sites. It never fails, when I post 
something funny on my company social media pages, those posts get more 
interaction than when I post something about a product. It just seems like people are 
more likely to engage with funny posts. And that's all you want is for people to stay 
on your page a little longer because inevitably, this will lead to more sales.  Good 
sites to find clean, safe jokes are www.laughfactory.com and www.rd.com/jokes 
which is the Reader’s Digest joke page.  

- Funny Articles. There are literally thousands of funny articles just floating around 
the internet. Do a search and find one that is relevant to your industry and post it. 
Make sure to give credit to the source. If you are a good writer, then write a funny 
article yourself. Remember, the goal is to get your customers to engage with the 
content. Don't write over your customer’s head. Keep it light, entertaining, and short 
to medium length. Unless the article is about a complex technical product or service, 
not too many people are going to read a long article.  Sites with funny article content 
are: www.buzzfeed.com, www.collegehumor.com, and www.cracked.com  

- Newsletters. This is a way you can take the humor directly into your customer's 
inbox. My company sends out a weekly newsletter but some companies send one 
out once a month or quarter. In my business, I need to be in people's faces as often 
as possible since there are so many options and choices in the athletic clothing 
industry. So really, your circumstances will determine the frequency of the newsletter. 
Inside the newsletter is where you showcase your funny bone. You can include all 
the strategies mentioned thus far inside your newsletter to set your company apart 
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from your competitors. You can put a joke of the week, quiz, poll, funny cartoon, a 
meme, or anything in the newsletter that will get your customer smiling and seeing 
you as someone they would definitely do business with. In my belief, the goal of a 
newsletter is not only to show the customer the hot, new items available in more 
store, or the sales I have going on, but also to let them know I see them as a person 
and not just another sale. As mentioned before, humor humanizes you.  The site that 
I use for my newsletter is www.mailchimp.com  

- Videos. Much like articles and jokes, there are thousands of funny, safe videos out 
there for you to use. Every day I make it a mission to search for funny videos that are 
relevant to the health and fitness industry, and trust me, there are a lot. When I find 
really good ones, I'll post them on my pages. If you're technically savvy and creative, 
you can make your own videos. Just remember to keep them short, funny, and 
relevant. In Google Chrome, there are apps that allow you to download Youtube, 
Facebook, and Instagram videos for use on your own pages. 

- Memes/Cartoons. Memes are probably the most popular way your customers 
communicate these days. There are literally millions of memes already out there to 
use for your own company's pages. There are sites and apps that update with new 
memes daily. Some are better than others so take some time to research which are 
the best ones for you. I created a free meme app to help you out called, "Humor 4 
Work" app, available on iTunes and the Google Play Store. I try to find the best 
memes of the day from many different meme pages and compile them for easy 
viewing on my app. Cartoons work the same as apps. Just make sure they are safe, 
work-related, and relevant. 
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